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ABOUT PLARIUM

RANKED AMONG THE WORLD'S LEADING DEVELOPERS OF
HARDCORE STRATEGY MOBILE AND SOCIAL GAMES

OVER 150 MILLION REGISTERED LUISERS

MORE THAN 1000 EMPLOVYEES GLOBALLY

S GLOBAL STUDIOS ACROSS EUROPE AND THE LUUNITED STATES




PR AND IMARCOIMM DEFINED

PR = ACOMPANY'S REPLUTATION WITH VARIOUS STAKEHOLDERS

TACTICAL PLAN

" IDENTIFY YOLIR ALIDIENCE
» ALIGN YOUR PR STRATEGY WITH BUSINESS OB.JECTIVES'
" EXECUTE ON CREATIVE MESSALGING

" REPORT AND ASSESS THE OUTCOME

LY



LGETTING IT RIGHT
vs.
LGETTINGIT
VERY WIRLONLG



KING'S CANDY CRUSH S0DA

GOAL

" CELEBRATE THE LALINCH OF CANDY
CRUSH SODA

mMETHOD

* PAINTED THE RIVER THAIMES SODA
PURPLE

= LONDON ORCHESTRA PLAYED
CANDY CRUSH SAGA THEME mMuUsic

* BRING TO LIFE THE KEY ELEIMENTS
OF THE GAIME

* LEVERAGED EXPOSURE THROUGH
SOCIAL MEDIA

ouTCcomeE
c EXPOSURE ON ALL IMAJOR IMEDIA

SOURCES / THOUSANDS OF PR
PICK-LIPS

CANDY CRUSH SODA! RIVER THAIMES IN LONDON INTO A SEA OF PURPLE SODA!



BEST FIENDS: RACE AGAINST 5LINME

GOAL

" PROMOTE THE LAUNCH OF BEST FIENDS
aoN moBILE

mETHOD

" CHARITY CHALLENGE: FINNISH START-
UP SERIOUSLY REACHED OUT TO TOR
YOUTUBERS

" CHALLENGE EACH OTHER TO WIN
S50000 FOR CHARITY

" WORKED WITH PEWDIEPRIE:
2,830,322 VIEWS

ouTCOomeE

" LAUNCH WEEKEND GENERATED: 1
miLLION DOWNLOADS

" ROUGHLY: 30,000 - S0000 DOWNLOADS
GENERATED VIA YOUTUBE

" HALF WAS GIVEN TO THE
‘MALARIA NO MORE; CHARITY

CHARITY COMPETITON: WIN S50000 FOR CHARITY



EA’'S DANTE’S INFERNDO: 5IN TO WIN

GOAL

" PROMOTE THE LAUNCH OF THEIR
TITLE DANTE’S INFERNO

meTHOD

" TAKING PHOTOS WITH ‘BOOTH
BABES "AND TWEETING THEM

" 2070 FAKE PROTESTERS AT E3

aouTCcameE

" BAD PRESS

" BACKLASH BY JOLIRNALISTS
" OBJECTIFIED WOITIEN

" APOLOGY BY EA

= #EAFAIL

PARTICIPANTS WERE ENCOLIRAGED TO "COmMMIT ACTS OF LUST,”

Take the world




CONTENT
CREATION
HAS CHANGED

CONTEINT
CONSUIIMPTION
IS EVERYWHERE

PR & MARCOm
TACTICS NEED
TO ADAPT IN
ORDER TO
SURVIVE

COmMPETITION IS
FIERCE

WRITTEN WORD > SOLUND > IMAGES > VIR 3560
INTERACTIVE CONTENT > 7

BLOGS > TWEETS > STATUS LIPDATES > VIDEO >
PODCASTS > 7

THE FORMILILA FOR A SLICCESSFLIL. PR CAMPAIGN

HAS CHANGED WITH THE TIRENDS IN SOCIAL

MEDIA

TOPRP JOLIRNALISTS RECEIVE
DAILY




EARNED ITIEDIA

EARNED MEDIA (OR FREE IMEDIA) REFERS TO PUBLICITY GAINED THROUGH
PROMOTIONAL EFFORTS OTHER THAN ADVERTISING, AS OPPOSED TO
PAID MEDIA, WHICH REFERS TO PUBLICITY GAINED THROUGH ADVERTISING.

media relations

advertising
blogger relations banner ads
Influencer relations ® Google AdWords

EARNED | PAID

OWNED SHARED

social media
word of mouth
referrals

website
blog
content

<y Take the world
-
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#1 LEVERALGE VISUAL CONTENT

= 72% OF MARKETERS SAY VISLIAL CONTENT IS MORE EFFECTIVE THAN
TEXT-BASED CONTEINT.

= BY 2077, VIEWERSHIP OF GAME CONTENT WILL GROW TO
720 MILLION VIEWERS.

" OVER 1.7 MILLION BROADCASTERS STREAM WITH TWITCH

" MINECRAFT VIDEOS: 47 BILLION VIEWS ON YOUTUBE (99.4% FAN VIDEOS),
SOLD TO mMICROSOFT FOR 52.5 BILLION VALLUE

(11 Tube




#2 AUIDIO 1S A POWERFLUL WEAPRPON

PODCASTS

\

" PODCAST LISTENERS CONSUME
AVERAGE OF SDX SHOWS A WEEK

" 26% OF ALL AUDIO LISTENED TO
ON PORTABLE DEVICES ARE
PODCASTS

= ONLY 3% 0OF MARKETERS USE
PODCASTING IN SOCIAL IMEDIA
MARKETING

“FIVE WORLDS OF PLARIUIM”
FEATURING THE ORIGINAL THEMES
COmMmPOSED BY JESPER KYD FOR
PLARIUM'S MAJOR GAME WORLDS

il  CRAVE

SOUNDCLOUD



#3 AMPLIFY YOUR SOCIAL REALCH

= AMPLIFY YOUR CONTENT'S REACH THROUGH SOCIAL PRESENCES

SEARCH BY HASHTALGS: #FREETOPLAY #GCGAIMEDEV #INDIEDEV #MOBILEGAIME

" LESSER KNOWN, HIGHLY IMPORTANT CHANNELS:

REDDIT: GAMES / PRODUCTHLUNT GAMES

" DIVE INTO ANALVYTICS

FACEBOOK INSIGHTS, YOUTLBE ANALYTICS, INSTAGRAITI STATS

facebook You T h?

INSIGHTS

Analytics BF




#3 AIMPLIFY YOUR SOCIAL REACH

RITETALG.COIM - SOCIAL INTELLIGENCE

Associated Hashtags Explorer

#gaming p»ll Go to hashtag

I #impro *
L=

#lolnews
! #gamingreddit

#minecraft

#kantutan #clashofclans |
#gamepiay
#ahshotel
Lenpze || sgome e
. - I #tedfergsuon |

#hgads #gaming

|

Stats about (m ]

621 271

L =4
unique tweets retweets
per hour per hour

2.52M 43%

®
®

potential views tweets with images
per hour per hour

‘ 79% ’ 10%
%

tweets with links tweets with mentions
per hour per hour

D

Take the world



#4 LUTILIZE ONLINE SERVICES

" RESEARCH vOUuUR
TARGET AUDIENCE

" CREATE A
PERSONAL
CONNECTION

" DELIVER VALLUE

SOCIAL CONTENT
INFOGRAPHICS
VIDEOS

STATS

ouoaoTES

GAME FEATURE
EVENT ART
CARICATURES
camics

NN N N N VNN

Take the world



(TR




#a6 CREATE PERSONAS

CAPTAIN ANN JACK BLACK LEONIDAS
O'MmMALLEY SOLDIERS INC. SPARTA WAR OF

PIRATES: TIDES OF FOLLOWERS: 14.700 EMPIRES

FORTUNE FOLLOWERS: 12.600
FOLLOWERS: 6,577

RESEARCH > PLAN > EXECUTE > REPORT



#a6 CREATE PERSONAS

| - CaptamAnnOMaIley CaptAnn_| t 3

Q plarium It's time fer P|rate -Caturday!
Do yer pets help ye fight against the
Spanish armada? #PlariumPirates




#7 TARGETED EVENTS

O BEYOND MAINSTREAM GAMING EVENTS
INVOLVE vYOUR CORE FANS

 INVITE THEM TO DEMO AT EVENTS

 INVITE THEM TO VISIT YOUR OFFICE

» SEND THEM PERSONALIZED GIVEAWAYS



#8 CREATE AN EVVEINT

el
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#9 CIREATE A CONNELCTION

S)ORMFALL

RISE OF BALUR

LY

Take the world



#10 SYINDICATE YOUIR CONTENT

CHALLENGE

BUILDING UP VIEWERS TO VvOUR BLOG IS VERY
TIME CONSUIMING

OPPORTLUNITY
SYNDICATE YOULR CONTENT “RELATED STORIES”

BENEFITS

* EXPOSURE TO ESTABLISHED AUDIENCE

" INCREASE YOUR CREDIBILITY

" INCREASE EXPOSURE TO vOUR TITLES

" DELIVER VALUE TO IMEDIA AND READERS ALIKE

THINK BEYOND TEXTLUAL CONTENT
IMAGES, VIDEOS, INFOGRAPHICS, PODCAST, SLIDE
DECKS, ETLC..

NGET
CREATIVE!



TAKEAWAYS

" USE VIDEO TO DELIVER YOUR STORY

# SCREENSHOTSATURDAY / #GAMINGNEWS / #GAIMEPLAY

" DON'T OVERLOOK PODCASTS /7 mUusiIic

8-u PLAY / CANE AND RINSE 7/ THE INDOOR KIDS / IDLE THUMBS

" FIND OR CREATE THE RIGHT EVEINT

MEETUR / FACEBOOK EVENTS / EVENTBRITE

" DELIVER VALLIABLE CONTENT

INFOGRAPHICS, INTERVIEWS, DESIGN PROCESS,

" TRACK EVERYTHING

PR PICK-UPS. COMIMENTS, CLICKS, ORGANIC GROWTH




THANK YOun!

CONTALCT ME

OREN TODOROS
moBIiLE PR SPECIALIST -
PLARILM

EORENTODORS

ORENT[@EPLARILIMCOM
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